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摘  要 
“家家有老人，人人都会老”，随着“银发浪潮”扑面而来，中国目前老年
人口数量已超过 1.4 亿人，而且新中国成立后 50 年代出生高峰的人口即将进入












































“Every family has an older, everyone will be old”. With the grey wave coming 
around rapidly, the number of the old population in China has more than 140 million. 
When the people who were born in the 1950s become a senior citizen, the number is 
expected to reach 200 million. The aging problem is not only a family problem, but 
also becomes an urgent social problem. To settle this problem and make the aging 
career keep growing with the economy harmoniously is one of the basic tasks for 
building a harmonious society. As an important component in the aging welfare, the 
aging culture and entertainment facilities have be paid attention by the people more 
and more. In the layout of some new communities, the aging activity facilities have be 
taken into consideration as an indispensable project. 
Under this background, being a critical part of the aging work, how the aging 
activity centers use their service to  give the older a happy life, meeting their demand 
in education、study and entertainment, and contribute to the flourish of Xiamen aging 
culture industry. Follow these questions, the article consists of status quo、character 
and challenge of the S activity center for the aged(calls S center for short). Meanwhile, 
the article analyzes the problem inside S center, studies status quo of the aging service 
industry and refers to the developing experience in China or other countries. Then, 
estimate the trend of mature industry in the future. Furthermore, use SWOT method to 
analyze the marketing situation of S center systemically, and then point out the 
developing direction of S center. On the base, subdivides the aging culture and 
entertainment market of  S center, considering its trait of nonprofit organization, 
probes into how to use the marketing method  to promote its the development in the 
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第二章  “S 中心”发展综述 
一、“S 中心”简介 
“S中心”是由市财政全额拨款的正处级事业单位，直属厦门市老龄委办公
室（“S 中心”与上级部门及其内部的组织关系图见附录一），成立于 1997 年 1
月 6 日，是上个世纪九十年代厦门市委、市政府为全市老年人办实事的成果。“S
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